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The Economic Development Partnership of North Carolina improves the economic well-being and quality of
life for all North Carolinians. We do this by collaborating with state, regional, local, and private-sector
partners in new business recruitment, existing employer support, international trade and export assistance,

small business start-up counseling, and tourism promotion.




North Carolina monthly travel spending

% year-over-year change
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Travel Spending
Losses

Jan. 2020 — Feb. 2021
compared to same prior
EIRUERICIUE

Source: US Travel Association, 2021

Spending loss (S Billion)

% change

Tax Loss (S Million)
Federal
State

Local

U.S.
Nationwide

-$562.7

-42%

-$69,013
-$40,810
-$17,859

-$10,344

North
Carolina

-$11.7

-37%

-$1,428
-$771
-$429

-$228



2020 Year End Lodging Data

\[e Airbnb/HomeAway Vacation Rentals
Commercial entire home rentals LGPEIE)
Lodging (AirDNA)

Occupancy Down 31.2% Up 14.0% Up 11.0%
Room Rates Down 15.2% Up 4.6% Up 3.4%
RevPAR Down 41.7% Up 19.9% Up 16.9%
Revenues Down 41.2% Up 24.1% Up 20.6%
Demand Down 30.7% Up 21.6% Up 13.3%
Supply Up 0.8% Up 5.2% Up 1.6%

Sources: STR, AirDNA, KeyData 2021



Demand Performance by Region
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Major reshuffling of the deck

Influence of COVID-19 on Travel Plans in the Next Six Months

| am choosing destinations | can drive to as opposed to fly
o educing the umber o trps 1 taldng
| am traveling within the U.S. instead of internationally
| am choosing not to travel at all
COVID-191s
| am choosing rural destinations over city destinations 15% 16% notinfluencing

my travel plans

| am canceling trips 15%

o
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Leisure travel will fuel the recovery

Business and leisure trips
Index (2019=100)
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Note: Only domestic trips
Source: U.S. Travel Association, Tourism Economics
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COVID-19 Traveler Sentiment




PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1-58 COMPARISON)

Question: At this
moment,

how safe would

you feel doing each

type of travel

activity?

(Base: Waves 1-58. All respondents,
,201, 1,200, 1,201, 1,216,
,263, 1,238, 1,208, 1,204,
,200, 1,212, 1,223, 1,257,
,214, 1,214, 1,205, 1,231,

1
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,365, 1,213, 1,200, 1,206,
,224, 1,201, 1,202, 1,207,
,250, 1,225, 1,205, 1,200,
,205, 1,203, 1,203, 1,204,
,203, 1,203, 1,205, 1,206,
,205, 1,205, 1,204, 1,206,
,201, 1,207, 1,206, 1,225,
,205, 1,206, 1,209, 1,209,
,216, 1,210, 1,204, 1,209,
,204, 1,208, 1,202, 1,206,

,202 and 1,210 completed

surveys.)

Destination ¢ Analysts

D0 YOUR RESEARCH

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)
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AMERICANS' READINESS TO TRAVEL

REACHES A PANDEMIC ERA HIGH
MAY 29, 2020 — APRIL 18, 2021

D READY TO TRAVEL B NOT READY TO TRAVEL

Question: When it comes to getting back out and traveling again, which best describes your current state of mind? (select one)

71.9%
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ONE WORD THAT DESCRIBES TRAVEL RIGHT NOW

Question: What one word best
describes how you feel about
travel right now?
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BUSINESS TRAINING  PRRTICIPATING BUSINESSES

THEFIRST TIAE ANDREA CONFRONTED BER FEAR OF BEIGHTS,
[T WAS FROM A UATERFALL 200 FEET IN TRE AlR.

* COUNT ON ME NC *

As Morth Carolina’s restaurants, hotels,
attractions and shops reopen, we all
have a role to play to keep one another
safe and healthy.

FIRSTS THAT LAST COUNT ON ME NC OUTDOOR NC DRIVE-THRU GETBACKTO A
Make It Your VACATIONS BETTER PLACE
Nature



dafatfrogg - Foliow
Fat Frogg Bar ans Geill

@ cloudSilm - Follow

Isabel Villa-Garcia
@lsaVillaGarcia

Restaurants are preparing their locations and training
their employees for reopening through #CountOnMeNC
from @NCRLA @ncdhhs @VisitNC @NCState ! Check it
out and take the guest pledge today! @NCRLA #ncga
#ncpol

=« homeotamericangolt « Follow

Count On Me NC

e Participation from all 100 Counties
1/3) We're happy to share JoCo b . .
ir";_ Larﬁéiaﬁﬁgniéoiﬁof,mzhféﬁ * Nearly 65,000 Completed Business Sessions

completed training courses! Learn m{ o Total WEbSIte SESSIOHS 499 068
this means and the enhanced safety

implemented to help keep everyone in our community
safe at countonmenc.org.
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Quhen, YQu, Bibib,

DRESS
LIKE THE

LOCAHLS

Do your part while you're in Morth Carolina and keep nl c
your distance, wath your hands and wear a face eovering. ﬂ,,ul,...ﬂ

Visit CountOnMeNC.org. _—
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Set yourGPS for Smithfield to visitth fva Grd
Museum, home to an incredible collaction of Hollyweood
memarabilia on Avas life and carear. Also, don't miss the
outstanding sawings at Camlina Premium Outhats for the

ICKORY holidays. 1t's easy to remember 195, Exit 951
wevewe VigitHickaryMetro.com i/smithfield
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Do your part while you're n North Garaline and kesp your distance, wash your hands m
and waar a face covering. Visit CountOnieNC. org. b
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Shop more than 100 furniture
stores and outlets in High Point

Radio Recent Sea e Ches and the surrounding region.

— | Contact us today for a complimentary
Recently Playac — = LAARP [ Join | Revew [CESRTEREERS H AMRPRmwmds  Regster] Logn 2% , Q Fumniture Shopping Packet.
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How Much Insurance Do You Need?

Review and pare down coverage to tim costs NC
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4 Cash Bonus Offers © Open a Bank Account

Barks offers up to 750 - with strings. of course q“aﬂgmﬂl

visitcabarrus
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Scams & Fraud  Living on a Budget

Managing Debt  Saving & Investing  Taxes

4 Bargain Shoppers' Secrets W Great Deals
How to find big discounts and best prices

jViva Latino!

The Bill Simmons Ped

Powaer Workout

Wisit North Carolina

AccuWeather Greenville, SC 58°%

NOW RADAR AlR QUALITY MINUTECAST HOURLY DAILY MONTH

CHARLEXTTE

Revisit the outdoors.

se your speed of fun in Cabarrus
ere Racing Lives



Panaprint - Reprint of Visitor Guide With COVID-19 Imagery/Messaging

CASHIERS | CHEROKEE | DILLSBORO | SYLVA

#DiscoverJacksonNC

Explore Burnsville // Blue Ridge Outdoors — Fall, Winter ‘20

R B PN R

www.VisitEdenton.com website updates, homepage

WHATIO DO® | WHERETOSTAY® | WHERETOEAT® | GALLERY @ | CALENDAR | WEDDINGS | RESOURCES® | CONTACT US

The Prettiest Small Town in the South . = B0O0-775-0T11 - Info@visitedenton.com «

sign up for our email newsletter
sl You
n D

-

WME

COVID-19 Updates
Click here for safety precautions when visiting Edenton.

Recharge,

Refocus £
Recet....

C

CAMDEN COUNTY

www.visitcamdencountync.com
252.771.8333

CounNTONMENC.ORG
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_f/.} Outdoor NC / Leave No Trace
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ouToOOR ‘ HAKE IT TOWE NATUKE

OutdoorNC.com



Program highlights unique
North Carolina destinations
people can explore from
the safety of their cars.

Program shifts from the
safety message into the
inspire message.

It will create momentum for
safe travel in North Carolina ‘
now and set the stage for e SRR, e e
even more travel in the

future.
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" -.GET BACK T0.A BETTER PLACE

CPLAN YOUR TRIP > IO

< PLAN YOUR TRIP »
< PLAN YOUR TRIP »




A

Bringing It
Back

Join the Count On Me NC
Program

Repeat Your Area’s Tourism
Messaging

Encourage Local Companies to
Host Meetings in North Carolina

Make It Your Nature — Participate
In the Outdoor NC Program
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